


» ’ #

Lotus Villas
Cosord




ORLANDO

oo 00

74 million visitors per year

Over 2.7 million metropolitan area residents
6.5 million international visitors

# 1 Most Visited Destination in the U.S

Top-rated corporate visitor satisfaction

+20% Population Growth

# 1 City in the U.S. for attracting and
hosting sports events

Orlando International Airport (MCO):
Over 50 million passengers per year

Epic Universe: $7 billion USD investment
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Magic Kingdom
17.8 miillion visitors per year
The most visited park in the world.
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Hollywood Studios

10.3 Million visitors/year

Animal Kingdom

8.8 miillion visitors per year



MAGIC KINGDOM
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Artist concept only © Disney / Pixar



DISNEY'S ANIM
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il Universal Studios Florida

9.5 - 10 Million visitors/year
Flagship Park

Islands of Adventure

10 - 11 Million visitors/year

S Volcano Bay

1.6 Million visitors/year

Epic Universe

Projection: £ 9-13 million
isitors/year in 2026



“{v ﬁ 5. "4/

' \ \-V \"

HELIOS

4!{5 3(\“\

THEVV IZARDING
WWOR[ D or

‘—]J.IL. i L_n_l EZ(U " i

ISLE of BERK



HNEIENUSY

SeaWorld Orlando

4.3 - 4.5 Million visitors/year.

Busch Gardens Tampa Bay
4.0 - 4.1 Million visitors/year.

Typhoon Lagoon

1.8 a 1.9 Million visitors/year.

Blizzard Beach

1.5 a 1.7 Million visitors/year.



BRIGHTLINE

Brightline has transformed transportation in Florida as the
state’s first high-speed rail line.

Connecting Miami and Orlando in just three hours, it offers a
fast, eco-friendly, and traffic-free alternative for both residents
and tourists. With strategic stops in Aventura, Fort Lauderdale,
Boca Raton, and West Palm Beach, the service provides
seamless access to key destinations. Its station at the Orlando
International Airport serves as the perfect gateway for those
visiting Walt Disney World and Universal Orlando Resort, or for
those heading to cruise departures at PortMiami.

On board modern trains built with 100% American-made
materials, passengers enjoy Wi-Fi, ultimate comfort, and
premium service along 170 miles of track.

Traveling through Florida has never been faster, more
comfortable, or more efficient!




PORT CANAVERAL

ORLANDO
SPACE COAST

CONVENTION
CENTER

DISNEY

TREASURE COAST

WESTPALMBEACH

BOCARATON
— FORTLAUDERDALE

PORTEVERGLADES

AVENTURA
MIAMI

PORT MIAMI
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CONSTRUCTION

SUCCESS DIDNT HAPPEN OVERNIGHT.
IT WAS BUILT ONE CLIENT AT ATIME

SINCE 1987. DELIVERING QUALITY
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BOCAWESTCOUNTRYCLUB
Boca Raton, FL

RITZCARLTON
Fort Lauderdale, Fli
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TRUMPNATIONALDORAL
Doral, FL

PINECREST LAKES ACADEMY
Clermont, FL

PRINCETON 248 APARTMENTS

Princeton, FL

THEFLATSORLANDO

Kissimmee, FL
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DISNEY SPRINCSDACLEYSTORE JCPENNEY: SEPHORA EXPANSION
Orlando, FL Doral, FL Nationwide
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ROBERTO CAVALLI WALMART NATIONWIDE REMODELS JCPENNEY:RENOVATION
Orlando, Fl Nationwide Nationwide
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MIAMIDADE COUNTY PUBLIC DISNEY ORLANDO PORT ORLEANS HYATTHOTELORLANDO
SCHOOL:SCOTTLAKE Miami, FL Orlando, FL INTERNATIONAL AIRPORT Orlando, FL
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HYATT REGENCY LOST PINES CRESCENTCOURTHOTEL&SPA JW MARRIOTT GRANDE LAKES
RESORT AND SPA Cedar Creek, FL Dallas, TX Orlando, FL



America’s Sports and Entertainment Destination

Orlando: A global hub for elite events and world-class training.

Orlando is an economic engine driven by sports: from hosting the FIFA
Club World Cup to being home to the USTA National Campus, the largest
tennis complex in the world.

This infrastructure ensures year-round occupancy from elite athletes,
teams, and high-profile fans.




Sports Travel Destination

PREDATORS
AFL




GOLF

With over 170 courses and world-class academies,
Orlando is the preferred home for golf professionals.
Legends like Arnold Palmer and Jack Nicklaus have not
only lived here but also designed iconic local courses.

The city is a premier global stage, hosting the prestigious
Arnold Palmer Invitational at Bay Hill and multiple LPGA
championships.

« TOP10 INTERNATIONAL GOLF DESTINATIONS (GOLF DIGEST)
(Ranked by the world's leading authority in golf).

* #1 DESTINATION FOR CORPORATE GOLF & ELITE BUSINESS
TOURNAMENTS (Attracting high-net-worth investors and global
corporate events).




Elevated Dining ‘ SOREKARA
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VICTORIA & ALBERT’S
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Tastes of the City

Influenced by international tourism and its
melting pot of cultures, the city's culinary scene
Is global, innovative, and experiential. This makes

It an ideal destination for enjoying everything
from casual eats to elevated fine dining.

* 10 MICHELIN STARS
* 50 restaurants recognized by the MICHELIN Guide.



SHOPPING

Orlando is a shopping paradise like no other—a place where the
world’s most coveted brands compete for attention in stunning
settings that feel more like theme parks than traditional malls.

In this destination, exploring the latest fashion trends leads to
unexpected discoveries: fromm magic wands that reveadl
surprising secrets to artifacts fromm a mythical galaxy far, far
awaly. All of this, within a 15-mile radius.

TOPS

« BEST SHOPPING DESTINATIONS IN
THE US.

 HIGHEST CONCENTRATION OF
PREMIUM OUTLETS IN A SINGLE
CITY
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INNOVATION AND TECHNOLOGY

> 4

7 BLUE ORIGIN
Walmart

CIEMENS AMDH @ LOCKHEED MARHH%
Crneersy
O
@ Electronic Arts

THREATLOCKER

amazon
— Creative
Village

= HostDime RIVIAN

Orlando is no longer just a tourist destination; it is a Tier-1 Tech Hub. When companies like

AMD and Lockheed Martin expand here, the demand for housingskyrockets.
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Medical Tourism: A growing driver for high-end short-term
and mid-term rentals.
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LOCATION
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For years, property ownership has been understood as a space
acquired for personal use or long-term holding.

Today, that logic is shifting.

New projects are emerging—designed not just to be lived In,
but to perform.

Lotus Villas Resort is born from this very idea.
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A NEW APPROACH WHERE VACATIONING AND

BUILDING VALUE ARE NO LONGER SEPARATE.
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Privacy
Space
Silence

You don't need to explain It once you experience It.
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LIVING ROOM - LOTUS VILLAS RESORT
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~ When space is designed with
Intention, everything changesss
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4 & 5-Bedroom Villas

Residential by Design
Strategic in Operation
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)OM - LOTUS VILLAS RESORT
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AMENITIES
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HOSPITALITY

OPERATION

A Hotel Operator with 'Global Reach
and a Local Touch' offering 360°
Management: revenue management,
digital marketing, housekeeping,
maintenance, and a turnkey rental
program. Their proposal combines
operational excellence, advanceo
technology, and total transparency to
mMaximize occupancy and profitability.
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Lotus Villas

1415 Sullivan Road, Davenport, FL 33896

Info@northagegroup.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 49 3724
South Ocean Drive Condominium, a condominium within a portion of a building or within a multiple parcel building (“the Condominium?”), is developed by Diplomat Landings Phase 1 Owner, LLC (“the Developer”). These renderings and depictions are conceptual only and are for convenient reference, and include artists’ renderings. They should not be
relied upon as representations, express or implied, of the final details of the residences or the Condominium. The Developer expressly reserves the right to make modifications, revisions, and changes it deems desirable in its sole and absolute discretion. All residence features and building amenities are subject to change, including, without limitation,
changes in manufacturers, brands, amenities, services, and/or the design team. The Condominium views will vary depending on the unit purchased. No view is guaranteed. This offering is made only by the Developer’'s Prospectus for the Condominium. Consult the Developer’s Prospectus for the proposed budget, terms, conditions, specifications, fees,
and unit dimensions. Sketches, renderings, or photographs depicting use of space, design, furnishings, lifestyle, amenities, food services, club services, rental services, hosting services, finishes, materials, fixtures, appliances, cabinetry, soffits, lighting, countertops, floor plans, or art are proposed only, and the Developer reserves the right to modify or
withdraw the same in its sole discretion. No specific view is guaranteed. No specific use of space is guaranteed. Unit owners will be members of the Condominium Association and a Master Association requiring assessment payments to each. Beach Club use requires payment not included in association assessments. Pursuant to license agreements, the
Developer has a right to use the trade names, marks, and logos of: (1) Related Group and (2) BH Group, each of which is a licensor. This is not intended to be an offer to sell, or solicitation of an offer to buy, condominium units to residents of any jurisdiction where prohibited by law. 2024 © Diplomat Landings Phase 1 Owner, LLC, with all rights reserved.
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